
STAND OUT 
HOW TO

IN A CROWD



THE TRUTH

• There are over 440 MILLION blogs in the world (give or take 
a few).
• On Wordpress alone, over 81 million posts are published 

each month.
• I’m afraid the saying isn’t true, you aren’t 1 in a million, you 

are 1 in 440 million.



THE GOAL
Create a brand that sets you apart!

WOOHOO!



WHAT IS A BRANDING?
It’s what people see and feel about your blog.

The overall vibe your blog gives.

SEE: your logo, photos, colours, fonts, graphic elements, etc.

FEEL: your writing, your values, your voice, your story.

AKA, your brand is YOU!



WHY IS IT KINDA A BIG DEAL?
• It helps you stand out!
• It will attract the right people to your blog.
• Those people will remember you, develop a connection 

with you and become loyal readers.
• It will help your brand grow.
• It gives you more credibility and trust.
• You can charge more!
• It’s super fun. J



ABOUT ME!

Who I am, how I got to where I am, and why you should 
bother listening to me.



ITDOESNTTASTELIKECHICKEN.COM
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• I wasn’t confident in who I was. 
• I didn’t trust my own niche.
• I tried to mimic what other food 

bloggers were doing.
• I was shy and afraid to infuse too 

much personality into my writing.
• I was apologetic about being vegan.
• My photography was weak and not 

thought-out. 
• I tried to please everyone.
• I didn’t focus on brand.

PROBLEMS:





SOLUTIONS:
• I became super confident in 

who I am.
• I live and thrive in my niche.
• I stopped looking at what other 

bloggers were doing and 
instead do my own thing.

• I crammed in as much of my 
personality as I could into 
everything I write.

• I’m became a loud and proud 
vegan!

• I developed a photography 
style and stuck with it.

• I wasn’t afraid to scare people 
away.

• I focused 100% on my brand



THIS RESULT…
• I went from making cents on my blog to now making a full-time 

living. Woot woot!
• I got approached by 3 publishers about a potential cookbook 

deal.
• I accepted a cookbook deal from Appetite by Random House 

and published my first cookbook. (Just a few days ago)!
• I get to work with amazing brands I love. 
• I’ve been on the radio, TV, and featured on many awesome 

sites. 
AKA, MY DREAM CAME TRUE!!!!!!!!



WHAT WAS MY KEY TO SUCCESS?
You guessed it, BRANDING!

“Her vision for this book is clear, her personality shines 
through, and the marriage of these two things with a list of 
recipes that are utterly delectable, even just on the page, 
has us convinced that IT DOESN’T TASTE LIKE CHICKEN will 
easily find a place in every vegan and non-vegan home.”



TIME FOR THE SERIOUS QUESTIONS
(be honest with yourself)

• Are you copying the style of another blog you admire? 
(The photography style, the recipes, the way you write, the 
colours, even the blog name?)

• Do you follow along with what another blogger is doing in 
the hopes that it will lead you to success?
• Do you produce content that you think you should

produce but don’t particularly love?



IGNORE OTHER BLOGGERS
INSTEAD ASK YOURSELF…

• How is your blog different from any other blog on the net?
• Do you think you blend in or stand out?
• What are your strengths as a blogger? What are your 

Weaknesses?



TO DESIGN YOUR BLOG

STEPS

BRAND

6



1STEP
What is your niche?



WHAT’S YOUR NICHE
• There are BILLIONS of people in the world you only need a 

small fraction of those people to follow your blog to be 
successful.
• So what is your niche? Is it a niche within a niche?
• What are your values? What do you believe in? What do 

you LOVE doing?
• Not everyone is going to like what you do and that’s a 

good thing. Don’t be afraid to scare off readers.
• Trying to appeal to everyone is appealing to no one.



WHAT’S YOUR NICHE cont…
• It’s impossible to cover everything, so don’t try, get really 

specific. 
• As your blog grows you can always expand later, so worry 

about cornering a market first.
• Define your niche, then OWN IT!

Example: my niche is quick & easy comfort food made 
vegan using easy-to-find ingredients. 



WHY OWNING YOUR NICHE IS IMPORTANT
• Readers will come back again and again when they 

know what they can expect from you. They will also 
recommend you!
• You become a reliable source of information.
• Brands that fit your niche will be eager to work with you.
• By focusing on one niche, you become an expert in that 

niche!



NICHE - HOW ARE YOUR RECIPES DIFFERENT?
• Does the world need another chocolate chip cookie 

recipe? The answer for you may be yes, and it may be no, 
but the real question is if you write that recipe, how will 
yours be different and suit your brand? 
• Are you a minimalist who found out a way to make chocolate 

chip cookies using just three ingredients? 
• Are you a raw vegan who made a raw vegan chocolate chip 

cookie? 
• Are you into gastronomy so your chocolate chip cookie puffs out 

chocolate smoke when you take a bite. 
• What makes your chocolate chip cookie recipe, your brand?



EXAMPLES OF NICHES

STARBUCKS → fancy picky-as-you-want coffees
RACHEL RAY→ 30 minute meals
APPLE → cool, user-friendly phones
Tesla → premium eco cars
IKEA → affordable fashionable DIY furniture



2STEP
Keywords



WHAT ARE YOUR KEYWORDS?
• Now that you have a niche, what are the keywords that 

describe that niche?
• What are the keywords that describe the vibe?
• Keywords will help you focus your direction.
• Using the same (or similar) words over and over again in 

your content will help your audience “get you”.
• So pick your keywords. Keep your list short.

• Bonus points: It will also help your SEO!



MY KEYWORDS (example)

• Quick & Easy
• Vegan
• Comfort food
• Approachable
• Fun



3STEP
Blog name and tag line



BLOG NAME
• Does your blog name represent your niche and keywords?
• Your blog name won’t make or break your brand, but it’s good 

to think about it.
• Make your blog name: 
• Memorable
• easy to spell
• Googleable
• Consider keywords
• Consider saying something about your brand



TAGLINE
• Make a tagline that is short, direct, and clear. 
• Think about including keywords.
• Use this opportunity to make it very, very clear exactly 

what your blog is about.
• This is what makes up for a blog name that isn’t 100% 

clear.
• Make sure your blog passes the 3 second test!



4STEP
Define your voice



DEF INE YOUR VOICE
• Now that we’ve sorted your niche, your blog name and 

tagline, and we have solid keywords, we can define your 
voice.
• What makes your blog most unique is you, so be you!
• Get a very clear picture in your mind of who your ideal reader 

is. What are their traits? Age, gender, interests, locaiton, etc. 
Now write to them.
• Feel free to use slang, silly words, swearing, or anything that fits 

your niche, brand, and ideal reader.
• Now amp up the volume to the extreme!
• Write something that YOU love reading. 



EXAMPLE OF VOICE
Standard recipe description: “"This is a rich and moist chocolate 
cake. It only takes a few minutes to prepare the batter. Frost 
with your favorite chocolate frosting.”

YAWN!
Sam’s voice: “It’s time, my friends, for the most ridiculously 
awesome, ultimate vegan chocolate cake. Applause, please. 
Thank you. (I’m subtle I know.) This cake is rich, moist, fudge-y 
and super… what’s the word?...oh, chocolatey. That’s really the 
best word to describe it. This is no light and fluffy nonsense of a 
choclate cake. This cake is really rich, and I promise you that no 
one will notice it’s vegan. I wouldn’t be surprised if non-vegans 
asked for the recipe, and then you can be all cool with your 
sweet self, and pass it along, and wink when you tell them it’s 
vegan.”



5STEP
Design, baby!



WHAT’S YOUR STYLE?
• Are you funky, retro, and bubbly? Are you minimalist, 

intense, and serious? Think of words that describe YOU. 
Think of the words that describe your ideal reader.
• For inspiration look in your clothing closet, kitchen, the art 

on your walls, collections. What are the colour palettes? 
What are the styles? Are you messy, clean, have a  lot of 
decorations, have a very minimalist style?
• Take inspiration from your own style and your own 

favourite things and define a style. 



DEVELOP YOUR OWN STYLE
• It’s tempting to imitate the style of popular blogger, but 

DON’T DO THIS! 
• You have your own style and your own story to tell. 
• Use personal touches where ever you can to make it your 

own.



MAKE A MOOD BOARD!







PHOTOGRAPHY
• Now that you have your style in mind, think about your 

photography.
• You don’t have to be the best photographer in the world 

(but it helps).
• Make your photos stand out by being different (aka being 

you!)
• Use dishes, accessories, backgrounds from around your 

house. If you need more items, keep your style and colour
palette in mind. 
• Incorporate your niche, your voice, and your style all 

together. 





6STEP
Check out your blog



WHAT ARE YOUR STRENGTHS?
• You can’t be good at everything, so don’t try to be. Find 

your power and use it!
• Think about what the strongest skills you have as a blogger 

are. Are you funny? Edgy? Have a different approach? 
Are you a master baker? An amazing photographer? Can 
you draw? An amazing writer? An extremely unique 
recipe writer?
• Maybe you aren’t the best designer, but your 

photography is on point, or your writing is hilarious.
• Stick to your strengths and don’t stress about the little 

things.



TAKE A LOOK AT YOUR BLOG
• Now that you have your brand sent in stone, reflect on 

your blog. 
• Does your photography represent your brand?
• Does the design of the blog represent your brand?
• What about writing style?
• Blog name and tag line? 
• Your social media presence?
• The recipes themselves?



OWN YOUR BRAND
• Once you have your brand on point, own it and don’t 

apologize for it.
• A strong brand will likely bring some conflict. Take that as a sign 

that you’re on the right track.
• At any and all blog related events, make sure you are rocking 

your brand. If your blog is called “Kathrine wears fancy shoes”, 
you better be wearing fancy shoes at every blog related 
event. Your social media should be full of fancy shoes. 
• Before you take a picture, before you buy a new food prop, 

pause and think to see if it reflects your brand.
• Repeat, repeat, repeat. It’s with repetition that a brand 

becomes clear and reliable. 



PROGRESS NOT PERFECTION
• It’s ok if everything isn’t perfect from day one. 
• Sometimes it takes time and playing around to discover 

what your unique skills are. 
• If you are struggling with your brand, then you have likely 

gone off course. Your brand should be easy because your 
brand is YOU!!!!
• So most importantly, HAVE FUN!



STAND OUT 

EXAMPLES OF
BRANDS THAT





























YAY!



Q & A TIME!


